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1 Executive Summary

1.1 Scope and objectives of the deliverable

The present document is the deliveralidé 2 ¢ éDissemination material and projeaveb presencé

2F GKS bowL¢9{ LINR2SOGx NBfFGSR G2 GKS g2N)] OF NI
S E LJ 2 A a@ntl éspeBiafly ta the creation and production of the NERITES Dissemination material
(brochures, postes, cards, rolup banner, newsletter)as well as the digital promotion of the project

on social networks and its website

The main objective of this document is to provitie reasoning behind design choices integrated into
the development of a uniforrwveb presence This includes the dedicated project website, social media
channels and other forms of interactive disseminatiéturthermore the document outlines the
dissemination material developedh order to present a coherent brand identipnd to generate
awareness and promote the visibility of the NERITES project.

Our integrated Communication and Dissemination strategy outlines the methodology, timeline, and
approach to maximize the impact 6fK S LIN&@tS abdi @t&omesThemain elementsof our
strategyinclude:

V Regularly updating the website and social media platforms with news and posts.

V Developing and maintaining dissemination matesaich as brochures, posters, cards|-up
banners etc.

V Sustaining a powerful presence on social media, particularly on Facebook, Linkedln, X (ex
Twitter) and Instagram.

V  Networking with key stakeholders.

V Participating in relevant conferences and other public events to showcase the project.

V Issuing and promoting newsletters.

V Promoting collaborative activities with other relevant projects and internatiamtatives.

All these material and activitiesnentioned aboveplay a crucial role ianeffective dissemination and
communication of the project's objectives, enabling us to reach a wider audience and targeted groups
of relevant stakeholders.

1.2 Structure of the deliverable
The deliverable is structured in terms of the following chapters:

Chapter2: Creation and production of NERITES Dissemination matepetsents the NERITES
disseminatiormaterial, including brochure, posterard,banner,newsletter, and other digital material
that have been developed at this stage of the projéotiuding also the elaboration pfojectlogo.

Chapter3: Initial OutreachingActivities. presents thecommunication anddissemination activities
that havebeen carried out so far

Chapter4: Web and Social Media presengeresentsan overview of the results obtained in terms of
audience through the social meds@counts and the website.

Chapter5: Future Activities(and extra Dissemination material)outlines the implementation of
future activities (e.g. organization of or participation in events, submission of scientific papers,
pursuing of synergies).

¢CKAa LINRP2SOG KlIa NBOSAGSR TdzyRAYy3d FTNBY GKS sa'“*"él-y7 K2y Qi
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2 Creation and production of NERITES8mmunication &Dissemination
material

In this chapter, wepresentthe NERITEEommunication &issemination material thahas been
produced.TheCommunication &issemination materiadlevelopedsuch as thdédrochure,the poster,
the card, the roll-up banner and the first Newsletterincluding also the new project logq can
effectively communicate and spread informationttee widest possible audiencabout the project

2.1 Elaboratiorof the ProjectLogo

The consortiumhas decided the elaboratiorof the project logo, in order t@wreate a design that
representsmore effectivelyii K S LIN@ @ Srdbbjertves The new logo visually encapsulates our
mission and core valuesThe new logo will also appear on all the official communication and
dissemination tools and instruments, including the website, the social media accounts and the
communication &issemination material

2.1.1 FormerProjectLogo

This isthe former project logq that has already been presented in the document D6.1 Dissemination
and Communication Plan.

“S-NERITES
MONITORING UNDERWATER HERITAGE N E RI T E S

MONITORING UNDERWATER HERITAGE

Figurel: NERITEBormerProjectLogo

2.1.2 New Project Logo

The new project logbas beerdesigned to encapsulate the essence and scope of the NERITES project,
which focuses on the assessment and preservation of Underwater Cultural HeritageEsitds.
elementis a unique symbol that gives depth and meaning to NERITES brand.

NERITES  NERITES

Figure2: NERITENew Project Logo
¢CKAa LINRP2SOG KlIa NBOSAGSR TdzyRAYy3d FTNBY GKS 9"'*"§|-y8 K2y Qi
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Figure3: NERITES New Project Legahite/grey version

More specifically:
Amphora: Placed prominently, this symbolizes the rich historical and cultural significance of
underwater artifacts and monuments that the NERITES project aims to preserve.
Remote Access IcorPositioned atop the I" in "NERITES," this icon resembles a WiFi symbol,
representing the remote measurement and autonomous monitoring capabijlitestral to the
project's technological approach.
Waves:Two stylized waves, one in yellow and the other in blue, flow underneatprtiject acronym
The yellow wave signifies innovation and energy, while the blue wave represents the underwater
environment and heritage.
ColourSchemeThecoloursused in the logo are:
1 (HEX#2BODDB): Reflecting trust, professionalism, and the underwater aspect of the
project.
1 Yellow (HEX#ED[L73): Symbolizing energy, innovation, and the dynamic nature of the
project's technologies.
1 Light Blue (HEX#9D(ED): Adding a complementary tone that enhances the overall aesthetic
and represents the clarity and purity of the underwater environments being monitored.
Nurito Font:A modern and clean typefomtas been usethat conveys a sense of professionalism and
technical precision.

2.2 Project brochure (trifold Adize

For the promotion of the project througthe printed anddigitalinformation material, the consortium

KIFIa It NBFRe& ONifbldi Boghuré (K4Ssize)iNEh@ishOwihithécan be translated in

additional project languages. Thwochure presentsthe project scope, the partners, the project

duration and its budget. Furthermor#je main project objectiveand the main expected resultse

KAIKE AIKGSRE f2y3 ¢A0K \ak & SLINPQRBdBdDie@racozehast t Y SR
0SSy dzLJRFGSR ¢6AGK G4KS ySg LINR2SOiQa f2329
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RZNERITES

MONITORING UNDERWATER HERITAGE

The project
receives funding
from the European Union
through the
Horizon Europe Programme.

1 January 2024 - 31 December 2026

Call: HORIZON-CL2-2023-HERITAGE-01

Funded by
the European Union
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l36 Duration in months

L X X
Main Expected Results

Main Objectives v nt o s and
l€ Budget 3,994,750€ %’ Remote measurements and autonomous d € € 1 " dl
€ monitoring of Underwater Cultural Heritage Latauticiiga
'Y Y sites, including buildings, monuments and
artifacts.

Improved accuracy in assessing the state-of-
preservation and degradation of Underwater

Cultural Heritage assets.
to provide and

/\ Alerting for a variety of conditions of the i AL tions for

Underwater Cultural Heritage allowing the
time effective intervention.

(&) Cost effective solution with decreased
implementation risk for humans (divers). 5
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EU’s and UN’s policies.

Figure5: NERITEBormerinternal Brochure content
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Figure6: NERITEBormerBrochure preview

The prOjECt Monitoring Underwater Heritage
receives funding

from the European Union
through the
Horizon Europe Programme.

1January 2024 — 31 December 2026
Call: HORIZON-CL2-2023-HERITAGE-01

Funded
the European Union
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Figure7: NERITESpdatedBrochure covepage
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About

The NERITES project focuses its efforts on

Underwater Cultural Heritage monuments
N E R I T E S and artifacts’ assessment, operating at a very
challenging environment when compared to

[ — most in-land cases.

The technologies comprise a set of
multidisciplinary scientific and engineering
approaches combining beyond state of art

. components and methodologies, aiming at
[13 Project Partners reducing OPEX (Operational Expenditures)

and CAPEX (Capital Expenditures) in

Underwater Cultural Heritage surveying
[ 5 Countries involved missions, and  improving  state-of- [ X X )
preservation and degradation assessment

Main Expected Results

accuracy.
l36 Duration in months SR o S [ e
Main Objectives evelopment © aser Inauce

Breakdown Spectroscopy) system and

&) Remote measurements and autonomous /ater OCL ( -cascade las
€ Budget 3,994,750€ @ ote L undem?t_r- QL._L (,Quant-um cascade laser)
= monitoring of Underwater Cultural Heritage sensor for in situ real time measurement

sites, including buildings, monuments and and detection of pollutants around.
[ X X} artifacts.
Development of Autonomous Remote
Improved accuracy in assessing the state-of- Sensing Platform (ARSP) for Underwater
preservation and degradation of Underwater Cultural Heritage Monitoring

Cultural Heritage assets.
Sophisticated algorithms to provide and
A\ Mlerting for a variety of conditions of the communicate alarming conditions for
Underwater Cultural Heritage allowing the Underwater Cultural Heritage assets.
time effective intervention.
Capitalization of the ARSP platform with
(@) Cost effective solution with decreased co-operation of CCl industries.
implementation risk for humans (divers).
Pathway to market and acceleration to
£§ Transition to greener solutions aligned with finance.
EU’s and UN’s policies.

Figure8: NERITESpdatedInternal Brochure content

Figure9: NERITEBpdatedBrochure preview
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2.3 ProjectPoster(A3 sizeand CardAb5 size)

The consortiunihas createdhe project posterand card whichhave beenused by the project partners

in exhibitions and workshops they participdte. The project posteand cardpresent the project

LI NIYSNE |yR LINRP2SOiGQa az20Alf YSRALF | 002dzyias oK
its QR codeThe poster iprinted in A3 or A2 sizand thecard in A5 sizeTheposter and cardave

0SSy dzLRIFIGSR ¢gAGK (GKS ySg LINR2SOGQa t2320

NERITES

Systematic autonomous remote surveying of underwater cultural heritage
monuments and artifacts using non-destructive, cost-effective and

TES

MONITORING UNDERWATER HERITAGE

transportable digital solutions

Systenmatic autonomous

& info@nerites.eu

A 0]
R e remote surveying of underwater
3 Funded by WLt 1) cultural heritage monuments.
& the European Union

and artifacts using non-
Funded by destructive, cost-effoctive and

e By aa Ll transportable digital solutions

WLZH €Si ¥ @ Ulim eAaTLaNTs T
ELZH €Si ° @ iiUlm e aTLanms ) T o OB s {1
eraadech Q& ™ = fni, w7 000 ;

2 s, (G 1 . ST ALPSS
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Figure10: NERITE A5 Card
Figure11: NERITEBormerA3/A2 Poster igure BormerAS Gar
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Funded
the European Union
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H
BLZH €Si ° @ ulilm saTawms BLZH €S ° @ Ulilm ameams G
saantech Q@ - o § B AR enanesd OB = BT § ¥ e

Figurel2: NERITEBormerA5 Cardpreview
Figurel3: NERITEBormerA3/A2 Posterpreview

¢KA& LINB2SOG KFa NBOSAGSR FTdzyRAy3I FTNRBY G(G(KS 9 §I-y13 K2y Qi
program undegrant agreement No 101132575.

Funded by the
European Union



NERITES (101132575) D6.2 ¢ Dissemination material andrpject web presence

NERITES

L

I : Systermatic autonomous rermote surveying of underwater cultural heritage

w” manuments and artifacts using non-destructive, eost-gifective and
transportable digital solutions
Funded by
the European Union

Systematic autonomous remote surveying of underwater cultural heritage
menuments and artifacts using non-destructive. cost-effective and
transportable digital solutions
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Figurel7: NERITESpdated A5 Card preview

Figurel6: NERITESpdated A3/A2 Poster preview
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2.4 ProjectRollup Banner

The consortiunhasalsocreateda graphic mockuf80x200cmpf the rolkup banneralso known as a
pull-up banner or retractable bannewhich can be used in exhibitions, conferencedooths. The
roll-up banner enhances the visibility and gives a professional appearBimemll-up bannethas been
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2.5 ProjectPresentatio

A general project presentaticlemplate has beewreated in order to be used by the project partners
in various events (i.e. workshops, conferences, exhibitions) they are planning to participatesin.
presentation templateK & 06 SSy dzLJRIF G§SR 6AGK GKS ySg LINR2SOGQ:

This project has received funding from the European Union's
Horizon Europe research and innovation pragram under grant
agreermentNo. 101132575.

SZNERITESHE=

MONITORING UNDERWATER HERITAGE

NERITES - template

Figure20: NERITEBormerPresentation template

This project has received funding from the Eurepean Union's
Horizon Europe research and innovation prog;am'under grant
agreementNo. 101132575.

NERITES |

NERITES - template

Figure21: NERITESpdatedPresentation Template

¢KA& LINB2SOG KFa NBOSAGSR FTdzyRAYy3 TNBY GKS 9"'*"§|-y16 K2y Qi
program undegrant agreement No 101132575. -

Funded by the
European Union



NERITES (101132575) D6.2 ¢ Dissemination material andrpject web presence

2.6 Project irst Newsletter

Thefirst newsletter of the project has f NS Ré 0SSy ONBIF ISR YR RS&ONR
state-of-the-art technologies and the recent outreaching activities that have been carried out. It will
0S02YS [ @FAflIofS F2N) Lzt AOFGA2y GKNBIAK GKS LINI
networks. Thdront page of the newsletter ipresentedbelow:

About NERITES project

MERITES project was oomn from the naaa 1o Sevelop monitoring soiutions for Unoenwater Cultural Heritage sitas, thar
offer gutonomaous and robust methods for detection of chemical, environmental and geophysical indicators. Thase
methods significantly reduce the costs of associoted campaigns. in situ monitoring technigues and fiexiciity of
platform deployment.

MNERITES project focuses its efforts on Unagerwater Cultural Heritoge monuments and arfifacts assessment, being the
most challenging envircnmentwhen compored 1o most indand cases. The technologies proposed nensin comprise
a set of multigisciplinary scienfific and engineering approoches combining beyond state of ot components and
methodologies, aming af regucing OPEX (Operating expense] and CAPEX (Copital expenditure] in Underwater
Cultural Heritoge surnweying missions.

The main cbjectives of MERITES projact are:
— Remote measurements and outonomous monitoriing of Underwater Cultural Heritoge sites, including

buildings. monuments and artifocts.

— Inproved ooouracy in assessing the state-of-preservation and degrodatfion of Underwater Cultural Heritage

assets.

—= Alerting for o variety of condtions of the Ungerwater Culfural Heritoge allowing the fime effective
intervention.

- Cost effective soiution with decreased implementation risk for humans (divers].

— Transifion to greensr solutions digned with EU's and UN's policies.

Funded by W nertes.eu 2
- the Europesn Unicn MERITES
-

Figure22: NERITES Newsletter Front page
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2.7 Publication of thdirst Scientific paper

International Hellenic University (IHU) has successfully submitted a scientific pipdr An
Innovative System for Enhancing Archaeological IrESitavation through Geospatial Integratidrine
paper is aboutn innovativesystem that providegligital tools toarchaeologists that allow them to
fully and effectively document excavations in real timeéhile in the field This workis partially
supported by the NERITES projébte paper has been published alournal Heritage MDRInd is
accessible througthis link:https://doi.org/10.3390/heritage7050124

LINR 2SO
program undemgrant agreement No 101132575.

heritage

Article

An Innovative System for Enhancing Archaeological In Situ
Excavation through Geospatial Integration

Asimina Dimara “>*({, Sotirios Tsakiridis 3, Doukas Psarros 2, Alexios Papaioannou 1%, Dimitrios Varsamis 3,
Christos-Nikolaos Anagnostopoulos >* and Stelios Krinidis !

check for
updates

Citation: Dimara, A ; Tsakiridis, S.;
Psarros, D; Papaioannou, A.;
Varsamis, D.; Anagnostopoulos, C.-N.;
Krinidis, S. An Innovative System for
Enhancing Archaeological In Situ
Excavation through Geospatial
Integration. Heritage 2024, 7,
2586-2619. https://doi.org/10.3390/
heritage7050124

Academic Editor: Nicola Masini

Received: 15 April 2024
Revised: 14 May 2024
Accepted: 15 May 2024
Published: 17 May 2024

CnOod

Copyright: © 2024 by the authors.
Licensee MDPI, Basel, Switzerland.
This article is an open access article
distributed under the terms and
conditions of the Creative Commons
Attribution (CC BY) license (https://
creativecommons.org/licenses/by /

4.0/).

Management Science and Technology Department, Democritus University of Thrace (DUTh),

65404 Kavala, Greece; alpapa@mst.ihu.gr (A.P); krinidi ihu.gr (SK.)

Intelligent Systems Lab, Department of Cultural Technology and Communication, University of the Aegean,
81100 Mytilene, Greece; ctd19001@aegean.gr
Department of Computer, icsand T
University (IHU), 62124 Serres, Greece;
r (AD);

Engineering, International Hellenic
gr (S.T.); dvarsam@ihu.gr (D.V.)
r(C-N.A)

Correspondence: dimar

Abstract: The field of archaeological excavation has seen enormous developments as a result of the
quick development of digital technologies. It is critical to acknowledge the long-term benefits of new
approaches. In this regard, this study intends to suggest a system that provides archaeologists with
digital tools that allow them to fully and effectively document their excavations in real time while in
the field, which is specifically designed for classical and Byzantine archaeology. The system not only
facilitates traditional documentation practices but also integrates advanced geospatial technologies
and augmented reality, enhancing the accuracy and depth of archaeological research and preservation.
This dual functionality enables both the efficient recording of excavation data as experienced by
excavators on-site and the detailed documentation processed by researchers post-excavation. The
objective of the application is to generate a sophisticated system that will enable the excavation
data and experience that the excavator gains on the site of work to be recorded in real time, as
well as the documentation that is subsequently processed and accomplished by the researcher or
by other researchers. The system saves detailed images and 3D models of artifacts and excavation
sites. This ensures that every detail is recorded while preserving the data for future analysis and
reference. Lastly, the application was tested in realistic use case scenarios and real-world settings,
which increased the system’s credibility and demonstrated its capability to enhance the procedures
involved in archaeological excavation and documentation.

Keywords: geospatial integration; digital archaeological excavation; real-time data capture; GIS;
mixed reality

1. Introduction

The foundation of our knowledge about previous civilizations and their artifacts is
provided by archaeological records. Upon a closer review of all aspects of this crucial
process, it becomes apparent that this assignment is not straightforward [1]. Documenting
excavations requires complicated techniques that require extreme precision and frequently
require manual recording and annotation in the field [2]. However, the digital era presents
an excellent opportunity to overcome these limitations [3]. With its many benefits, digi-
talization might be crucial to archaeological study. It makes documentation procedures
more effective and guarantees that historical data are accurately preserved. Furthermore,
digitization fosters dynamic knowledge sharing within the archaeological community and
improves expert collaboration. Beyond its utility as a process, digitalization may serve
as a means to engage the broader public. It enables the widespread dissemination of ar-
chaeological findings, promoting a stronger connection to our collective historical heritage.

Heritage 2024, 7, 2586-2619. https://doi.org/10.3390/ heritage7050124
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Figure23: Front page bthe Scientific Paper,
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3 Initial Outreaching Activities

In this chapter, we briefly describe the init@itreachingactivities carried out by the project partners
to promote the NERITES project. Project promotion is a critical element in initially disseminating the
value of the projectn orderto gain awareness and to build a community.

3.1 BEYONIEXpo 2024n Thessaloniki, Greece

NERITEBroject was disseminated b&TLANTI€onsultingin BEYONEXp02024 exhibition, one of

0KS ¢g2NI RQa fSIFITRAYy3a akKz2gOlFasSa F2NJ Ay FRORMDvaEsAi 2y > 0
held in Thessaloniki, Greece duriAgril 2527, 2024, with a special focus this year on artificial
intelligence The expo was organized by TIHELEXPO, #est, and the Industry Disruptors Game

Changers (IDGC), and was supported by various governmental and local organizations. A major
attraction at the event was Sophia the Robot, a globally recognized humanoidintenacted with
attendees,enhancing the focus on artificial intelligence.

ATLANTIS Consulting actively participatedBEBYOND expo 2024ngaging in discussions with
stakeholders about the NERITES projextjectivesandexpected resultsThe visitorgapprox.100) of
l¢[!'beL{Q aildlyR KIR (KS 2 LILJ] NJirdeyhiativé mate@al sacB asA y ¥ 2 N
brochures, posters, and a ralp banner. Additionally, ATLANTIS conducted bilateral meetings with
representatives from related projects to explore opportunities for future collaborations in shared fields

of interest

Figure26: NERITES BEYOND Expo 2024
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3.2 Hannover Messe 2024 in Hannover, Germany

NERITES project was effectively showcased by Laser Zentrum Hannover (LZH) at the European
Innovators Conference, part of the renowned Hannover Messe in Germany on April 25, 2024. The
conference is a leading international venue for industrial transformatiemphasizing advanced
innovations and distinctive products from across the globe.

During the session "European Innovators: EU Funding for Research and Innovating' Benjamin
Emdefrom LZH's underwater technology team presented on the innovative use of laser technology for
underwater material analysis. His presentation, titled "How to Analyze Materials with the Laser
Underwater: From the Idea to the Start of the EU Project NERI®&Sried the development and

goals of the NERITES project. Dr. Emde discussed how the project began, its research methodologies,
and its potential contributions to underwater research and technology, highlighting the transformative
impact of the NERITEStiative on European underwater exploration and study.

HANNOVER MESSE 2024
TECH TRANSFER CONFE

RENCE STAGE

Wie man mit dem Laser Materialen unter Wasser analysiert
Von der Idee bis zum Start des EU-Projekt NERITES : LZH

LLASER ZENTH! INOVER
Dr.-Ing. Benjamin Emde .

Figure27: NERITES @ Hannover Messe 2024

3.3 THALASSZ024 in Larnaca, Cyprus

The NERITES project was prominently featured at the regional conference "THALASSA 2024," organized
by the Cyprus Marine and Maritime Institute (CMMI) in Larnaca, Cyprus on Ma9, Z924. The
conference served as a platform for knowledge exchange, gatpexperts and stakeholders from
various sectors to discuss marine and maritime issues.

Mr. Angelos Manglis from Atlantis Consulting presented the NERITES project during Session 5, titled
"Marine Cultural Heritage." His talk focused on integrated approaches to building capacity, protecting,
preserving, and sustainably valorizing Underwateltu€al and Natural Heritage (UCNH). He outlined

the NERITES project's innovative framework for the remote monitoring of Underwater Cultural
Heritage (UCH) sites. This includes the use ofdestructive, coseffective technologies such as laser
analysisautonomous remote sensing with AUVs, smart BUOYs, ROVs, and transitioning to greener
solutions to reduce operational and capital expenses.

The presentation aimed to highlight the cultural and socioeconomic value of UCNH and address
regional marine environment challenges through capacity building, support for scientific research, the
application of blue culture technologies, and the activetiggration of community stakeholders. The
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approaches discussed are adaptable and can be tailored to the specific needs and characteristics of
UCH sites.

Figure29: NERITES @ THALASSA 2024 Figure28: NERITES @ THALASSA 2024

3.4 EMRA 2024: Efunded Marine Robotics and Application#\renzangltaly

The NERITES project was successfully presented by Laser Zentrum Hannover (LZH) at the the EMRA
2024 (European Marine Robotics and Applications) in May from 27 to 29, 2024, in Arenzano of Italy.
This year's seminar, which already marks 10 years of pressnogyanized under various Huhded

projects such as MONUSEN, MAELSTROM,-UMBNST, SeaTecHub, FAITH, and DIH InnovaMARE.

Dr-Ing EWE Jorg Hermsdorf from the Laser Zentrum Hannover (LZH) presented the innovative NERITES
project in Session 3 titled " Horizon Projects”. The aim of his contribution and the project presentation
was to increase the visibility of the project armrtetwork new interest groups for maritime research.

Figure30: NERITES @MRA 2024

3.5 European Maritime Day 2024 (EMD 2024) in Svendborg, Denmark

NERITES projestas disseminatetty ATLANTIS Consultamigthe European Maritime Day 2024 (EMD

2024), which took place @he Svendborg International Maritime Academy (SIMAC) in Svendborg,
Denmarkbetween May 3631, 2024. EMD 2024 was organizedtiny European Commission, the
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Municipality of Svendborg and the Danish Maritime Authorityan annual event which European
Maritime Community meets to network, discuss and outline joint action on maritime affairs and a
sustainable blue economy.

Visitors (approx. 70)of ATLANTIStand (no. 20) had the opportunity to be informed through
communication material, such as brochures grabkterson the main scope andbjectivesof the
NERITES project

Figure32: NERITES @ EMD 2024

Figure33: NERITES @ EMD 2024
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4 Web and Social Medjresence

Thischapter presents an overview of the results obtained in terms of audience through the social
media pages and accountsy R (1 KS LINE &hSaric@ai, somé statistics Selated to the
Website visits, the countries of origin and to each social media engagement level are presented.

Before we look at the following statistics, we deemed it appropriate to provide a glossary with useful
digital marketing terms for better understanding.

Digital Marketing Glossary

Thisrefers tothe total number of unique users who see your content. Reach measure:
Reach spread of a social media post or campaign. It counts how many unique users are expc
the content, regardless of whether they engage with it.
This metricindicates the level of interaction that content receives relative to the react
other benchmarks like the number of followers. It is calculated by taking the total numb
engagements (likes, comments, shares, etc.) a post receives and dividinét toyel reach
or number of followers, then multiplying by 100 to get a percentage. This helps gauge
actively involved with your content your audience is.
Impressions refer to the number of times your content is displayed, no matter if it was cl
or not. This can include multiple views by the same user. It's a measure of how ofte
content appears in someone's feed or as they browse, giving an idb& efsibility of your
content.
This term encompasses all forms of user activity involving your content, including
Interactions  shares, comments, saves, and other forms of direct engagement. It is a key indicator ¢
compelling or resonant your content is with your audience.
Refers to the number of distinct individuals who have viewed specific content on a we
Unigue channel, or platform. This metric ensures that each user is counted only once, regard|
Viewers how many times they have viewed the content, thus providing a morerate@stimate of
the content's reach.

Engagement
Rate

Impressions

4.1 WebsiteOverview

The website of the NERITES projeginy.nerites.ey is a dynamic digital platform that represents the

main face of the European project, which is updated, expanded and adjusted on a continuous way.

The website is designed to provide essential information about the project, specificatystmpeof

target groups. As the projectreaindigitalshowcasethe websiteis always updated and alsdficiently

disseminates details about the project's partners, activities, and other relevant data in a structured

format that is accessible to a broad audience. This ensures trstakéiholderdhave a reliable source

G2 fSIENY VY2NB Fo2dzi GKS LINR2SOGQa a02L)S |yR 2y3
Experience on all devices (mobile, desktop, tablet).

4.1.1 Website Structure
The NERITE&bsite presents 8 main categories:

Home:lt is the homepage that displays the basic information ofMiERITEfSnded project

About: It provides a brief description of the project's purpose and the technology used.

Project Partnersit is apresentation of theNERITE&nsortium partners.

News & Eventsit A y Of dzZRS AYF2NX I GA2Y | 62dzi GKS LINRB2SO
participation in various activities such as conferences, seminars, and workshops, and feature
illustrative pictures.

5. Scientific Paperstt is anoutline of approved papers whicere presented in international

scientific events; includes links to download the papers.

A\ e
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6. Public Material: It includes all promotional communication anddissemination material,
newsletters, and videos provided for future activities.

7. Gallery:lt provides photos from UWCH sites, as well as from project use cases and pilots using
the NERITES technology. NERITES will use photography to engage audiences and spread
LINEP2SO0GQa YSaalr3aSa fS@OSNIIAYy3I GKS LI2GgSNI 27

8. Contact Uslt presents basic project contairtfo and enables visitors to subscribe to NERITES
Community and stay tuned about project news and status.

NERIES

- - : - - - -
- - - - p
Y

-~ - . "% . .
Systematic autanomous remote su’rrveying of underwater cultural heritage Monuments and artifacts using
- non-dgntrul:}ti-.ra_ cost-effective and transportable digital solutigns

- k. » , -

- i

Phatg blatt s E:‘Iln.l_
L|1.| della Caldbaia - DIMEG

-

13 5 3,994, 750€
Fartrera Counrien Buriget

Figure34: NERITES Websitkdome Page

4.1.2 Website Analytics

Theproject's website provides useful data and details based on user behavior and mobility.

This section presents an overview of the web traffic and user engagement on key pages of the website,
as depicted in Figureds and 36.

Key Metrics

Top PagesThe analysis highlights that the homepage (/) and the 'About' page are the most
frequented pages on the website, indicating their primary role in visitor engagement.

Page RankingThe homepage consistently ranks first in visits, followed closely by the 'About' page,
underscoring their importance in providing initial information and organizational details to visitors
(Figure35).

program undegrant agreement No 101132575.
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@ mivears) :
\o All Users P, Add comparison +

Pages and screens: Page path and screenclass @ -

Add filter +
Views by Page pathand screen class over time Day -
15
10
5
0 0 o
Jan Feb Mar

@/ ® /about/ @ /news-and-events/ @ fgallery/ @ /alpesdasers-za/

Figure35: Website Analytics |

Total Site VisitsThe site was viewed 582 times over the monitored period, although it is not specified
whichwere unique or repeat visits.

Unique Visitors There were 127 unique visitors to the site, with detailed metrics available for
individual page visits:

Home Page VisitOut of the 127 visitors, 83 accessed the home page ("), showcasing its role as the
initial point of contact for the majority of traffifFigure36).

Average engagement time is provided for categories of pages, with an example being the average time
spent on the home page at 1 minute and 22 seconds. This metric helps in understanding how long
users are interacting with the contenthe data suggests that the homepage and 'About’ page are
critical in attracting and retaining visitor interest, reflected by their high traffic and engagetinesg.

Page path and screen class ~ + wh Views Users Views per user Average engagement time

582 127 4.58 1m31s 582

100% of tota 100°% of total Avg 0% Avg 0% 35.1% of tota

1 / 233 83 281 Tm22s 233
2 fabout/ 73 32 228 49s 73
3 /news-and-events/ 38 10 3.80 37s 38
4 fqgallery/ 18 14 129 23s 18
5 falpes-lasers-sa/ 17 9 1.89 16s 17
6 /Izh-laserzentrum-hannover-ev/ 7 9 1.89 17s 17
7 /scientific-papers/ 17 1 155 7s 17
8 /dissemination-material/ 14 10 1.40 10s 14
9 /2024/05/17, il proj h d-at-h i/ 13 1 13.00 2m 05s 13
10 korseai-institute-of i d ch/ 13 9 1.44 10s 13

Figure36: Website Analyticsll

This section analyzes the demographic data of the website's users, focusing on their geographical
distribution and visitor types, as shown in Figud&sand 38.
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Key Metrics

Total Visitors The website has had a total of 127 visitors since its creation.

New Visitors Out of the total visitors, 126 are categorized as new, indicating nearly all traffic during
the observed period was from firsime users.

Primary User Locations

Greece The data indicates that the majority of the usesse locating inGreece, suggesting strong
local interest or relevance.

United StatesFollowing GreecdJnited Stateemerge as the second most frequent location of users,
highlighting its significance as a key user base.

Additional Locations Further details on other regions can be mentioned if significant numbers are
evident or if there are notable trends worth discussing.

Engagement rateThe average engagement time is up to 49.63% and is crucial indicators for assessing
how interesting and relevant a website's content is to visitors. We observe that users from certain
countries engage fully (100%), while others simply visit the site withay interaction (0%). This
information allows us to understand user intentions by country and adjust the site's content
accordingly based on our target groups.

The demographic insights reveal a predominantly new visitor base, which could suggest either recent
marketing efforts are effective at attractirfgst-time visitors or that the site is still in its early stages
of audience building.

Demographic details: Country @ -

At +

JWM d\‘ JoAmMm

.
| | —

Figure37: Website Demographic Analytics |

Country * + e Users New Engaged Engagemen
users Sessions i

Engaged sessions per Average engagement

t
ate user time

27 126 133 49.63% 1.08 m3ts 1,658
00% of total 00% of tota 100% of total Avg U Avg 0 Avg 0 0% of 1o

Greece 39 39 93 57.76% 2.38 am 26s 1174
United States 30 30 0 0% 0.00 0s 90
Ireland 15 15 0 0% 0.00 0s 45

Germany 1 10 15 83.33% 1.36 495 132

Netherlands
Finland

B
2

3

4

5 italy 10 10 1 64.71% 110 238 82
6

7

8 Israel

9

100% 1.00 1m30s 26
10 Austria
11 China 100% 1.00 12s
12 Croatia
13 France 0% 0.00 0s
14 HongKeng 50% 1.00 1m24s
15 Japan 100% 1.00 10s
16 Latvia 66.67% 2.00 208 16
17 Portugal 100% 1.00 34s 16

18 Spain

7
2
2

Switzerland 2
1
1
1
1
1
1
1
1
1 100% 1.00 8s 5
1

7
2
2
2
1
1
1
0
1
1
1
1
1
1

3
0
0
2
0 3
1 6
1 100% 1.00 125 5
0 1
1 7
1 5
2
1
1
1

19 United Kingdom 100% 1.00 225 5

Figure38: Website Demographic Analytic$ |
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4.2 Social Medid@emplate & Engagement Strategy

4.2.1 Template for Social Media posts

We havecreated a specific templatir social media posts using the elements and color palettes of

the original logoCreating a social media post template can greatly enhance the efficiency, consistency,

and impact of our social media strateggd give our posts a professional appearance, enhancing our

0 NJ yoBriitg ThetemplateK | & 0SSy dzLJRI G SR 4 A @nl beénka@ustgdSmith LINE 2 S
its color palette

EENERITES

Figure39: NERITEBormerTemplate for Social Media posts

NERITES
— —

Figure40: : NERITESpdated Template for Social Media posts
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4.2.2 Social Media Engagement Strategy

We havealsocreatedand we implemenbur engagemenstrategywith all the instructions of a proper
way ofpostingon social media, so that theonsortiumcan use thee specific instructions to achieve
uniformity by following the rules and branding tactics.

SOCIAL MEDIA ENGAGEMENT STRATEGY

Social Media Strategy

Our presence should be established across all social media platforms to ensure visibility
and accessibility to users. However, we will concentrate our efforts on platforms where
our target audience is active, such as Linkedln where many organizations have a
presence. We will then tailor our content to meet the specific needs of our audience on
platforms like Meta (Facebook & Instagram), X, LinkedIn, and YouTube.

How to gain followers & website visitors:

To encourage users to follow us, they must first become familiar with us, so they must
see our project everywhere (Awareness Campaign).

If you want to post, follow the steps below:

1.Proposal posts:

-Introduction of Project. If you are going to post content, make sure that you will answer
"Who are we & why are we doing this’.

-Make references to global days (e.g. 8 June Worlds Ocean Day).
-‘Meet The Team'(explainer video).

-Meetings and kick offs, events, conferences, synergies, or other Important Events.

tip
*Marketing Rule 80/20: 80% useful content, 20% self-promotion:

People get tired of self-promotion, which is why we must provide useful, informative
content (creation of valuable educational content that provides value to the audience,
showing us as authorities in our industry, thus emphasizing the usefulness of the project).

Figure4l: Social Media Engagement Strategy
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4.3 Social Medi®verview

We have created accounts on all social networks, and we keep them continuously updated to ensure
that our audience is always informed about thegress andatestnewsof NERITES project.

4.3.1 Facebook

In Figured42, we observe data derived from the Facebook accauwaatedfor the NERITES project in
February 2024. The grapbtelow depicts various engagement metrics over time, highlighting an
upward trend in user interaction from the end of February 2024 to the present.

Key Metrics

Reach The grapibelowshows the reach of the content, quantifying 857 unique users who have seen
the content.

Interactions Out of the total reach, 131 users have interacted with the content, indicating engagement
beyond mere viewing.

Clicks The content has garnered 3 clicks, suggesting a lower level of direct engagement or specific
actions taken by the users.

Followers The total number of followerg¢52) has been detailed, including an increase of 8 new
followers during the observed period.

Posts During this period, 8 new posts were shared on the platform.

Stories A totalnumberof 6 storieshave beerpublisheduntil June 3, 2024

This data highlights not only the quantitative aspects of social media engagement but also the
gualitative growth over time, showing how the audience's interaction with the NERITES project's
Facebook page has evolved. This analysis supports understandinffetiéveness of social media
strategies employed and the evolving interest and engagement of the audience

B8 Feb1,2024-Jun 3,2024

Performance Dally = Cumulative (7

Reach @ Content interactions @ Followers L] Link clicks @

857 +4 137 ++ 52 3

Reach breakdown

Total
857 1

From organic

841 1

From ads

Feb 21 Apri May 11 0

Post frequently and improve content engagement

Posts () Median Facebook post interactions (i)
8 1 100% -
Stories (1) Median Facebook story interactions (i)
6 1 100% -

Figure42: Facebook insights
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In Figuregl3 & 44, we can sealsoadditional data from Meta (= Facebook & Instagram) that provides
useful information about the Visitors and Followers at specific time intervals.

Visits
Facebook visits @ Instagram profile visits @
78 8 T 100% 6 4 T 100%

300 6

8]

=1
=}
s

Jan1 Jan21 Feb10 Mar1 Mar21 Apr10 Apr30 May 20 Jan1 Jan21 Feb10 Mar1 Mar21 Apr 10 Apr30 May 20

Figure43: Facebook & Instagram Visits

Follows
Facebook follows @ Instagram follows @
49 + 1o -
15
10 . ' .
Demographic Data Isn't Available
< e e
: Jan1 Jan21 Feb10 Mar1 Mar21 Apr10 Apr30 May 20

Figure44: Facebook and Instagram Follows

4.3.2 Linkedin

On this platform, we have data for the last 90 days, so the statistics start from Mag24to June
4, 2024

The data presented across Figudgs47 captures a comprehensive view of user engagement on the
NERITES project's platform over the last 90 days. This timeframe spans from V2024, June 4
2024

Key Metrics

Total Page ViewsThe page received 173 views, indicating the overall interest and traffic it has
attracted.
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Unique ViewersOut of the total views, 58 were unique. This metric is crucial as it represents the
distinct number of individual users who visited the page, providing insight into the reach of the
content.

Link ClicksThere were 2 instances where links on the page were clicked, suggesting specific user
actions driven by the content.

Posts: A total of 12 content pieces (including posts and stories) were shared during this period,
reflecting the active effort to engage users.

Followers:The total number of followers stood at 43 as of toddyne 4)with an increase of 8 new
followers recently noted. This growth in followership is a positive indicator of ongoing and new
audience engagement.

The observed data across the specified dates shows an increase in all measured metrics, illustrating a
positive trend in audience engagement and platform interaction. This upward trajectory highlights
successful outreach and content strategies that resenith the target audience.

(Mar 7,2024 - Jun 4, 2024 ')

Visitor highlights @

173 58 2
Page views Unique visitors Custom button clicks
4620.8% 41,060%

Figure45: LinkedIn Insights |

Visitor metrics @

All pages ~ All filters

A
I
1

]
I
| -
T
1
I
1

Mar 21 Apr4 Apr18 v

— Desktop 110

=== Mobile 63

Figure46: LinkedIn Insights Il

¢CKAa LINRP2SOG KlIa NBOSAGSR TdzyRAYy3d FTNBY GKS sa"'*"él-y31 K2y Qi
program undemgrant agreement No 101132575. -

Funded by the
European Union



NERITES (101132575) D6.2 ¢ Dissemination material andrpject web presence

Follower highlights ©

43 8
Total followers New followers in the last 30 days
4 100%

Figure47: LinkedIn Insights 11l

4.3.3 Instagram

The data presented in Figurd8 and 49 detail the engagement metrics since the Instagram account
creation in February 2024. The figures highlight a consistent positive trend across various indicators of
engagement.

Key Metrics

Reach The content reached a total of 356 unigue users.

Interactions Of the reached audience, 60 users interacted with the content.

Clicks There were 2 clicks, indicating actions taken such as following links embedded in the posts or
stories.

Followers The total number of followers for the account stands at 27, with an increase of 7 new
followers recently.

Posts During this period, 8 new posts were shared on the platform.

Stories A total of 10 stories were published, contributing to the active engagement strategy.

The graphical data show a positive trend in all indicators from the end of February 2024 to the present,
suggesting successful growth and engagement strategies on Instagram.

5 Feb1,2024 - Jun3,2024 w

Reach @ Content interactions @ Followers @ Link clicks @
Lifetime
3 5 6 T 100% 6 O T 100% 27 2 T 100%
200
Reach breakdown
150 Total
356 1 100%
100
From organic
50 356 1 100%
From ads
O e
Feb 21 Apr 1 May 11 0 0%
== Reach From organic From ads

Figure48: Instagraminsights |
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Post frequently and improve content engagement

Posts (i) Median Instagram post interactions (i)
8 1 100% 8 —
Stories (i) Median Instagram story interactions (i)
10 1 100% 3 —

Figure49: Instagraminsights 11

4.3.4 X(exTwitter)

On the X platform, technical changes are currently being made, and thus the information we receive
from the account statistics is limited.

This section provides a comprehensive analysis of the account activities and user engagement on the
X platform, focusing on the impact of technical changes that have influenced data reporting. The
observations are detailed in Figure8-52.

Key Metrics

Impressions There was a significant increase of 366% in post impressions, indicating a substantial
growth in content visibility.

Followers:The total number of followers has reached 33, with a notable addition of 18 new followers
in the recent period.

Engagement RateThe overall engagement rate stands at 3.4%, reflecting the percentage of the
audience that has interacted with the content.

Total PostsA total of 11 posts were published in the last 28 days.

Linked ClicksThere were 4 linked clicks from users, suggesting targeted interest and interaction with
the content provided.

Retweets and LikesThe content received 1 retweet and 4 likes, demonstrating active user responses
and appreciation of the posts.

In Figureb0, we can sedhe follower growth and post impressionand inFiguress1-52, the cetail of
the engagement rate, linked clicks, retweets, and likesinpeJune 6, 2024.

28 day summary with change over previous period

Paost impressions Followers

345 33

Figure50: XInsights |
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Engagements Retweets without comments

Showing 28 days with daily frequency 1 Jun 3
0 Retweets without comments

Engagement rate

3 4 0/0 .Jun 3

0.0% engagement rate

ﬁ “ m On average, you earned 0 Retweets
omOm0m0 without comments per day

Link clicks Likes
’ o i
On average, you earned 0 link clicks On average, you eamed 0 likes per day
per day
. Replies
Retweets without comments 0

1 Jun3 Jun3
0 replies

Figure52: XInsights Il Figure51: XInsights Il

4.3.5 YouTube

We havealso created an account on YouTube wi#hsubscribers to date, and we are planning to
producell K S ¥ A NXEideo than@lid&delivededind uploaded @ r mH® ¢KSNB Aa y2 |
available yet.

= IIYnuTuheGR Search Q 3

() Home .

PO NERITES Project

(@NERITESProject - 4 subscribers
5]  Subscriptions NE R, ITES_, More about this channel ...more
Q Subscribed ~

You »

@ Your channel Home Q

0 mistory

= Playlists

Figure53: NERITES YouTube Channel Overview
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4.4 EditorialCalendar

In this chapter, we brieflputline all the website and social media postst have been dondo
promote the NERITES projeetd its dissemination activitiebased on the initial Social Media Strategy
Plan.

Platform FHELELECUEL Type of Content Status
Date
Faceboo!(’ (S, 03/11/2024 Post: NERITES overview Online
X, LinkedIn
Facebook, Instagram, . . .
. . 03/11/2024
X. LinkedInWebsite NERITES Kiolkf Meeting Online
SEEE000l, NEEE e, 04/27/2024 Post: BeyondExpo 2024 Online

X, LinkedInWebsite
Facebool& Instagram, 05/02/2024 Reel Video: Beyond Expo 2024 Online
Facebook, Instagram,

. , 05/20/2024 Post: Hannover Messe 2024 Online
X, LinkedInWebsite v !
Facebook, Instagram . " .
. ' 05/21/2024 Reel Video & post: European Maritime Da Online
X, LinkedIn ! P urop . y !
Facebook, G I 05/27/2024 Reel Video: NERITES Introduction | Online
X, LinkedIn
Facebook, Instagram .
. ! . ' 05/31/2024 Post: Thal f 2024 |
X. LinkedInWebsite ost alassa Conference 20 Online
Faceboo!(lnStagram’ 06/04/2024 Reel Video: NERITES Introduction Il Online
X, LinkedIn
Faceboo!(’ Instagram, 06/05/2024 Post: World Environment Day Online
X, LinkedIn
Faceboo!(’ [t g 06/08/2024 Post: World Ocean Day Online
X, LinkedIn
Facebook, Instagram _
. ! . ' 06/102024 Post: EMD E 2024 |
X, LinkedInWebsite ost Xpo 20 Online
Facebook, Instagram
. ' . ' 06/20/2024 Post: EMRA 2024 Scheduled
X, LinkedInWebsite u
Facebook, Instagram . .
. ! .. 07/03/2024 Presentation of the newrojectQ lago Scheduled
X, LinkedInWebsite ! Wro) 9 !
Facebook, G L 07/04/2024 Publication of the first Newsletter Scheduled
X, LinkedIn
Facebook, Instagram, - ., Post:AIAI2024 Scheduled

X, LinkedInWebsite
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5 FutureCommunication anB®issemination Activities

9FFSOGADBS O2YYdzyAOFGA2Y YR RAAASYAYLIGA2Y | NB O
from initiation to conclusionensuring that the project's goals are met effectively and its results have
a lasting impact.

5.1 Organization of / Participation in Conferences, Events and Workshops

Most of the NERITES consortium partndrequently participate inworkshops conferences,
exhibitions etc.The table belowoutlines the planned events, such anference, workshops,
exhibitions etc.), where NERITES willdb®wcased

Attendance NERITES
(approx.)  partner

NERITES materi

Location outreached

Event Theme Date

Event Name

Al Applications

Acknowledged
NERITES with the
paper titled "Mixed
Reality and 3D

. June . .
for Achieving Corfu, CERTH, modelling Role in
AlAI 2024 the Green Deal 227633’ Greece e IHU Cultural Heritage
Targets (Al4GD) Preservation as a
Pathway to Sustainable
Heritage and
Management"
EETN Cognitive robo.tics: A
Conference on Q3 Athens, workshop.. Project
SETN 2024 Artificial 2024 Greece 50 IHU presentation through
Intelligence banners, flyers, and
brochureandcards
IEEE/RSJ Humancentered robot
International systems: A workshop.
Conference on Q3 Abu Dhabi, Project presentation
IROS 2024 Intelligent 2024 UAE 100 IHU through banners,
Robots and flyers, and brochure
Systems cards.
Met International International
€etro workshop on workshop on EU
Archaeo  EUfunded Oct79  Valetta, UNICAL  fundedMarine
. . 2024 Malta :
2024 Marine Robotics Robotics &
& Applications Applications
HEU/BCThubs
International inte;national gozsipilit_y o'; nger
conferenceon ubmissionProject
C,bgfe)\re;%e Blue Culturdecs Dec 4 Volos, 200 ATIANTIS dedicated
ol ! y & strategies for 6, 2024 Greece presentation,
the Big Blue  protection and distribution of printed
I 2 NRA | Z promotion of material.
UWCH.
Annual EU Possibility to organise
meeting point athematic workshop.
on maritime Q2 If application is
EMD 2025 affairs and 2025 Cork, Ireland 2000 ATIANTIS accepted, there will be
sustainable blue a dedicated NERITES
growth presentation
International
workshop on 02 Project dedicated
EMRA 2025 EUfunded TBD 150 LZH presentation, flyer,
. . 2025
Marine Robotics card
& Applications
Exhibition of . Distribution ofproject
BEYOND digital Q2 Thessaloniki, 500 ATLANTIS dissemination
EXp02025 technologies for 2025 Greece material, such as
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ICALEO 202!

AlAr
Conference

SPIE.
Photonics
West 2026

EMRA 2026

BEYOND
Expo2026

LANE 2026

Southeast
Europe
International
congress on
laser
applications
Italian
association of
Archaeometry
Premier event
for laser, optics,
biophotonic
tech., quantum
and
optoelectronic
International
workshop on
EUfunded
Marine Robotics
& Applications

Exhibition of
digital
technologies for
Southeast
Europe

International
platform for
photonic
technologies

Q4
2025

2025

Q1
2026

Q2
2026

Q2
2026

Q3
2026

TBD

Palermo

San
Francisco,
USA

TBD

Thessaloniki,

Greece

Farth,
Germany

1000+

150

20.000+

150

500

200+

5.2 Liaison with other communities and Synergies

NERITES aimalso,to establish partnerships with other relevant EU initiatives, communities, and

LZH

UNICAL

LZH

LZH

ATLANTIS

LZH

brochures, posters and
a rolkup banner.

Presentation of the
project results, flyer,
brochure, poster, card

Project dedicated
presentation,
dissemination material

Presentation of the
project results, flyer,
brochure, card, poster

Project dedicated
presentation, flyer,
brochure

Possibility to
participate and have a
stand with project
dissemination
material, such as
brochures, posters and
a rolkup banner.

Presentation of the
project resultsflyer,
brochure, card, poster

funded projects to enhance the effectiveness of its activities throsghergies. By collaboratin
NERITES intends to broaden the dissemination of results to targeted audiences.

Audience

T Peri NERITE
ype eriod/ outreached s

Year artner
(appr.) -

Description

(synergy/liaison)

HEU project aiming tc

. strengthen the R&lI
BCThubs project: Blue Cultui 9

iti capacities in the Blue
Svner Technology Excellence Hub 2024 %5 en;[lltllss ATIANTIS Ecrc)mom sector. with
ynergy in EU Widening Member 2026 Lol . U y ’
countries focus on Blue Culture
States .
Technologies
supporting UWCH.
EMFAF project
uBlueTec project: Training . consolidating
Svner framework on Underwater 2024 f7 ent|6t|ESU ATIANTIS capacities in marine
ynergy Technologies as key enable 2025 rom . 1A technologies, marine
countries .
for blue careers developmen robotics and
environment.
THETIDA project: . .
o HEU project workin
Safeguarding and protecting 17 entities proj ) ¢
. = 2025- on the preservation
Synergy 9dz2NR LISQa O2F from 9 EU  ATLANTIS :
from the effects of climate A2y i and protection  of
countries UWCH from climate
change and natural hazards
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change impacts anc
natural hazards.
RISE MSCA proje

12 entities working  on  the
TECTONIC Project: from 5 EU exchange _of skills ant
best practises on the

Technological Consortium tc 2020 countries UNICAL/
develop sustainability of 2025 and third ATIANTIS
underwater cultural heritage party

protection and
exploitation of UCH
between  academic
(Argentina) and noacademic
bodies and companie:

Synergy

5.3 OtherCommunication and Dissemination activities

In addition to the conferences, events and synergies, there are also other
communication/dissemination activitiesncludng: scientific papers, articles in scientific journals,
press releases, posting of articles to news portals or-lbogs or to newspapers, posting in partners'

websites andsocial mediaccounts radio/TV broadcasting, short video productiett..

Audience
outreached

(appr.)

Description / Period/Year

e o et
ype oraciviy  Name or Tile  /Month

Articles in ATANTIS

NERITES
partner

(acronym)

Postings in corporate  website Raise awareness ¢
ATIANTIS about the project 2024 1300 ATLANTIS general public about
corporate website progress and the project.

achievements

Postings in Frequent postings in
ATIANTIS — ArUANTIS  soci 2024 4000

corporate social media accounts

media

Postings in LZH ) _
Article  concerning

ATLANTIS

Raise awareness ¢
general public about
the project progress,
main  achievements
and events organized.
Raise awareness ¢
general public about

g q?perza(jted ial LZH specific result  regularly 5000+ LZH the project progress,
e L T ES main  achievements
media and events organized.
R Paper for ICALEO'2 Presentation of results
Scientific paper Title: TBD 2025 1000+ LZH and achievements
L Paper for LANE'2¢ Presentation of results
Scientific paper Title: TBD 202 20 . and achievements
Paper for Photonics Presentation of results
Scientific paper  West'26 2026 20.000+ LZH X B
L and achievements
Title: TBD
Video stream Video to be shared ir
; presenting the NERITES YouTul
Sho(;t Vlfjeo project, the sitesand 2025 TBD ATLANTIS channel; also to be
pletelEen the NERITE! presented during
technologies events.
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